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But, Who is Paying Attention?

......... Most Likely, Your Customers.
57 million Americans read blogs

60% of those readers access blogs to explicitly get an opinion

65% of online “power shoppers” say they always read
consumer generated reviews and spend more than 10 minutes
engaging with UGC before they buy




Conversations and Influence
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Following the Conversation...
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The Conversation: A Different View
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Who is directing traffic and attention to this post?
Who is this influencer linking out to for information?

What do these linking patterns tell me about consumer behavior?
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Why Focus Ads on the “Conversation”?

Reach pockets of engaged audiences
Linking activity can tell you about your customers

Conversational nature/tone can inform ad creative
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Conversation Targeting Snapshot LendingClub

Objective: Reach potential customers engaging with social
media to drive more registrations for p2p lending service.

Strategy: Identify influential conversations on blogs about
personal lending and finance; run targeted text ads within key
influencer sites leading those conversations.

Results:
133% better conversions (registered users) with

Conversation Targeting vs. other optimization methods
used.
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Advertising in Blogs: Key Tips

Psychology

Metrics

Copy

Creative

BUZZLOGIC—



Thank You
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